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Are you Reaady ror Ligntning?
Salesforce Lightning is a completely new and enhanced way of interfacing with your Salesforce environment.
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Since it's unveiling in 2015...

This game-changing UX has been improved and expanded in every release of Salesforce and the platform now has a

more modern appearance than ever before. In this white paper, we have analysed some key features of Lightning.
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Are you Ready for Lightning?

What is the Lightning Experience?

The Lightning Experience is the new mobile friendly,
component-based user interface for Salesforce. It has
been reported as extremely helpful for sales teams looking
to work faster and more efficiently, as well as beneficial

for service team reps when communicating with clients.

It's called Lightning for a reason

- User from G2 Crowd

(The Salesforce Lightning reviews featured above are from

G2 Crowd, a software and business solutions comparison platform)

A Guide to Salesforce Lightning

Takes a while to get used to, but
WOrth |-t - User from G2 Crowd

Better than the old Salesforce

- User from G2 Crowd

Effective, but not always intuitive
- User from G2 Crowd

Mother of CRM platforms

- User from G2 Crowd
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=irstly, an Optimised Work Space

Drive the right behaviours at every stage of your sales process from the action-optimised work space.

What has been optimised?

sandyxr

:EE Sales Home  Calendar s« Campaigns ~ Leads ~  Accounts « Contacts ~  Opportunities ~  Products s Quotes Contracts ~  CSAT Surveys ~  (ases Reports «  Dashboards

uuuuuuu

Acme lid. & &

| The handy new composer enables

Account Mumber

coaunt Mus Phone
874563 01547 547825

sales teams to quickly log calls, create tasks,

Rating
Frospecting

send emails and more. The new work space

Customer - Direct

removes any ambiguity about what's left to be

unded in 18909 by Willilam Acrme, It began as an egg and butter stall in Rawsan Market, Bradford, England. Until 2004, store locations were primarily
focusad In the North of England, but with the takeover of Safeway [n that year, the company’s presence increased significantly In the South of England, Wales
and Scotland. As of 2016 the company had 488 superstores across England, Wales and Scotland, as well a5 one in Gibraltar, which is the chain's only stars
outslde of Great Britain

? Address Information

done, as scheduled activities appear under

¥ Systern Informatig

Next Steps.

TOP TIP:
The new workspace is - - - Stay updated with tasks

sales-process-based, You can easily configure different work spaces for different objects through the

which means no more simple drag-and-drop interface and prioritise the most relevant actions, tasks and

scrolling! , ,
ng information so that they appear front and centre for users.

Logged calls, completed tasks, past events and sent emails appear under Past Activity.
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Paths and Guidance for Sales Teams

Paths can be used to guide sales people along the steps of a process, such as working an opportunity from a

fresh lead to closing the deal.

Accelerate your sales process and support your team

You could even incorporate validation rules to enforce the

DID YOU KNOW...

collection of required data at each stage of the path.

Because of features like
paths and guidance,

Lightning users are According to

higher conversion Salesforce statistics,
sales teams using Lightning

seeing

g rates over Classic

————

see a 22% higher conversion

-~
L -
i

N — " - - - -

rate compared to Classic users
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Paths and Guidance 1or Sales Teams

You can easily configure different work spaces for different objects through the simple drag-and-

drop interface.

sa ndyx ﬂ All » L,  Search Opportunities and more... m '3' r Exa m p I e p at h :

eoe Sales Home Calendar = Campaigns w Leads s Accounts s~ Contacis Opportunities Products s Quotes s Contracts « Mo

what your sales teams

" Opportunity . I I
Acme Laptop Refresh # v Following Edit =~ Submitfor Approval = Delet® WIll See

Account Name Close Date Amount Opportunity Cwhner Deal 5Size

== Acme Lid. # 21/11/2018 £23,070.00 ' Joe Johnson £ [

Key Fields Edit  Guidance for Success

+" Mark 5tage as Complete

Amount « Ensure you have an accurate Amount associated with the Opportunity, it should be well

£23 070.00 qualified by now.

- Dat « Do we have an expected Close Date for the Opp yet? If not, speak to the client and agree one.
oze Ligle

» Hawve you generated a Quote yet? If so, ensure it is Synced with the Opp!!

21/11/2018 * What are the next steps for engaging with the client? << Required!

Mext Step

You can also personalise and prioritise work , making the most relevant actions, tasks and information front and centre
for the user so they cannot be missed. On-boarding new sales team members can be timely as they have a new process

to familiarise themselves with, but Lightning's Sales Path makes learning the process quicker and easier.
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\Visualise Worktlows with Kanban view

Opportunities
Recently Viewed + | ¥

Whether yOU need to Organlse 15 items - Sorted W Amount - Updated a few seconds ago

Opportunities, Leads, Contracts erospege (9 —

4 8

£10,000 £48,070 £10,000

£48 000

or a custom object, you can now

hd Burlington Textiles Weaving Plant Ge... v Acme Laptop Refresh # v University of AZ Installations v
£16,000.00 £10,000.00 £23070.00 £10,000.00
. . . Warrington Wolves Emerson, Lake & Palmer Acrme Ltd. # Evans Halman Ltd
use the nghtnlng Kan ban VIeW to Prospecting Qualification Value Proposition Proposal fPrice Quote
Acme Standby Contractors b Grand Hotels Kitchen Generator v
easily sort and categorise them. SN
Acme Ltd. # Bradshaw & Bradshaw
Prospecting Walue Proposition
Acme Desktop Hardware — GenePoint Lab Generators v
£11,000.00 AcHe Blskion fios £10,000.00
° ° ? Acme Lid. % £1100 it v Hackman & Sons
What about List Views*
Prospectin
Edge Emergency Generator
A A I Knowles Building Services
List Views, even when they're /o
[} [ ]
. . . wonrsaenzs | o> With the new Kanban view...
not displayed in Kanban view,

have also had a make-over
-/

in Lightning.
Not only can you embed charts and filter data on € Y You can move records from one column to another,

the fly, but you can also pin your favourite List View dynamically updating the record in the background. You can

to its tab, so it opens in place of “Recently Viewed". also delete or edit records directly from the Kanban board.
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Making the Most out of Split View

sandyx#

::: Sales Console

Opportunities

Recently Viewed v %

15 items - Updated a few seconds ago

Search this list...

RECENTLY VIEWED +

Burlington Textiles Weaving Plant Generator
Emerson, Lake & Palmer

Qualification £10,000.00

Acme Lid. *
£27,000.00

Acme Instailation 2018
Closed Waon

Emerson, Lake & Palmer
£44 00000

United Oil Instaliations
Closed Waon

Acme Ltd. #
£23 070.00

Acme Laptop Refresh +#
Value Proposition

Knowles Building Services
£6,000.00

Edge Emergency Generator
Prospecting

Hackman & Sons
£10,000.00

GenePoint Lab Generators
Value Proposition

Warrington Wolves
£16,000.00

Warrington Wolves-
Prospecting

Evans Halman Ltd
£10,000.00

University of AZ Installations
Proposal/Price Quote

Bradshaw & Bradshaw
£15,000.00

Grand Hotels Kitchen Generator
Value Proposition

United Oil Instaliations
Closed Waon

Butterman Security
£75,000.00

® History

W Burlington Textiles ..

Acme Laptop
Refresh #

v Following

Account Name

== Acme Ltd. #

Close Date
21/11/2018

Amount

£23,070.00

Opportunity Cwner

Deal Size

All w

W

Edit

x

Search Salesforce

W Acme Installation 2. v X

W Acme Laptop Refre.. v

x

Stage: Value Proposition

Key Fields

Amount
£23,070.00
Close Date
21/11/2018
Mext Step
speak to them

Activity Chatter

Oppertunity Name
Acme Laptop Refresh +

Account Mame

Existing Customer - Replacement
Lead Source

Web

Close Date

21/11/2018

Primary Campaign Source
International Electrical Engineers
Association Trade Show 2018

Description

o N

Edit

Details

~ Mark Stage as Complete

Guidance for Success

Ensure you have an accurate Amount
associated with the Opportunity, it
should be well qualified by now.

Do we have an expected Close Date for
the Opp yet? If not, speak to the client
and agree one.

Have you generated a Quote yet? If so,
ensure it is Synced with the Opp!!
What are the next steps for engaging
with the client? << Required!

Opportunity Owner

Armount
£23.070.00
Expected Revenue
£11,535.00

Stage

Value Proposition
Probability (%)
50%

MNext Step

speak to them

Role: Executive Sponsor
Senior Project Manager

Role: Decision Maker
Title: SWP Procurement

Role: Evaluator
Title: WP, Finance

View All
Approval History (3+)

: 19/09/2018 10:30
Status: Approved
Assign...  Joe Johnson
Actual ... Joe Johnson
Comm... well done

Approval Reguest Submitted
Date: 19/09/2018 10:28
Status: Submitted
Assign...  Joe Johnson
Actual ... Joe Johnson

please check pricing

18/09/2018 09:43
Staftus: Approved
Assign...  Joe Johnson
Actual ... Joe Johnson
Comm...

A Guide to Salesforce Lightning

Split Views allow your sales
people to take multi-tasking to a
new level, with more information

on the screen than ever before.

Benefits of Split View
include...

Split view enables your reps to
maintain context and visibility within
a list while viewing individual
records. The collapsible left pane
keeps the List Views close to hand,
but easy to hide when you need

more screen real estate.

sandyxF



Making the Most out of Split View

® ©® @ DIDYOUKNOW.. &SLE Split View is great for a tele-sales team
that are working down a list of Leads and

Because Of featu resS ||ke Spl |t Contacts, allowing them to easily pull up
Vl ew... the List View without losing the context of

the records they are working on.
® ©® @ Lightning users are seeing a

Improvement
o . ) ‘Time to close' refers to
o Intime to CIOSE how long the process takes

over ClaSSiC from a prospect/customer first getting

in contact to the final payment step.
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Whnat is the Lightning Utility

The Lightning Utility Bar displays a useful set of links to a user, at the bottom of every page.

It gives users instant access
to an almost limitless pool of
standard and custom tools,

with just the simple click of a

button. —

What does the Utility
Bar look like?

The Utility Bar sits at the

bottom of the page as a fixed

footer, and can be customised

per app.

sandyXx#

LA} i
e Sales Home Calendar ~» Campaigns Lsg

Account

Acme ltd. % A&

ACME

Accoun t Mumber
v 874563

Details

. Acmedtd =4

& Report Chart

Sales Report by Customer
Sum of Amount Account Mame
Acmelid. + @
ButtermanSe... @
Emerson, Lak...
Evans Halma... @

egg and bu
y in that ye
. Wales and

As of Today at 11:23 &

—

All » |, Search Accounts and more...

3ar’

TOP TIP:
The Lightning Utility

T T TR T I e

4 Report Chart

4 Chatter Publisher  ®» Macros

Sales Report by Customer

Account Name

Acmeltd. « @

ButtermanSe... @
Emerson, Lak

Evans Halma.. @

As of Today at 11:23 (¢

@® History

4 Chatter Publisher ¥» Macros & Histary 4 Report Chart

Bar makes Service
Cloud easier and more

enjoyable to use.

egg and butter
y in that year, tH
, Wales and Sco

4 Report Chart

11 A Guide to Salesforce Lightning
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Whnat is the Ligntning Utility Bar?

The ability to launch a custom flow or even one of your Visualforce pages, alongside other commonly-used utilities

like Notes or History, means you can do pretty much anything - and at any time.

Need to see all the notes No problem. ’

for a customer?

Want to quickly review this Click & sorted. ‘
years spend from a client?

If you have used the Classic Salesforce Console, you may remember a feature called the footer which was similar
to the Utility Bar and served a similar purpose. The Lightning Utility Bar however is significantly more enhanced in

comparison.

12 A Guide to Salesforce Lightning SandyXE




Savvy Email Integration

You can now bring the power of Salesforce Lightning directly into your users’ Gmail (shown) or Outlook*

email client with the new email integration feature.

M Gmail O\ Search mal

O- @ 6 §8 & 06 b » :

i
L

What does this mean?

-+ C, Search

This allows users to see related

| Related Tasks

Log Email

People (1)

information such as Opportunities or

Cases associated with this email.

What about new contacts?

E Accounts (1)

If the email address is unknown to Salesforce the user can create a new Lead or Contact,

Opportunities (3)

using information pulled directly from the email. This allows users to breeze through a Lead

Close Date: 31/05/2019

enrolment process or quickly add a new Contact to an existing Account.

*There are Outlook version limitations to this integration.

Cases (20)

A <
Status: Waiting on custormer

13 A Guide to Salesforce Lightning SandyXE




Reports & Dasnboards: Attractive yet

a d a p J[ ‘ \/ e One of the most obvious enhancements in Salesforce Lightning

are the changes visible in Reports and Dashboards. TOP TIP:

MOre detailed Lightning allows reports
reports & a new Ul

sandyxr i || W B to be shared easier and

:EE Sales Home Calendar ~ Campaigns Leads ~  Accounts Contacts Opportunities s Products Quotes Contracts s~  CSAT Surveys Ca:

faster than ever

Sales Dashboard Too

As of 19-Feb-2019 09:01-Viewing as Joe Johnson

With the Lightning lay-out,

Opportunities by Stage

“ B Pipeline Funnel b efo re .

| New Opportunities This Week
g

& Acme Ltd. & Prospecting _
E- Qualification W
= Value Proposition

Closed Won P

animated and interactive charts

illustrate your data. A robust

‘ Jocelyn Holroyd LTD.

Prospecting

Closed Won

Butterman Security

Stage [ Prospecting @ Qualification (@ Value Proposition

report run page is easier to read

View Report (Opportunities by Stage)

View Report {Opportunifies by Account)

New Quotes This Week Sales by Customer

View Report (Opportunities by Stage)

and filter. The dashboard editor

Acmeltd. * @

Butterman Sacurity @
Evans Halman Lltd @

Emerson, Lake & Palmer @ E 3 ; E

View Report (Opportunities by Stage)

Current Value of Opportunities =

now supports more than three

columns and features

View Report {(New Quotes This Week)

components that span multiple

columns and rows.
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Reports & Dasnboards: Attractive yet
adaptive DID YOU KNOW...

Lightning users are seeing a
A surprisingly simple transition l 0 o/

You can transition easily from Salesforce Classic to Lightning

Experience with Reports and Dashboards that are automatically

viewable in the new interface.

Find all your previous settings unaltered

The new Lightning Reports and Dashboards are also able
to inherit all permissions and sharing settings that you

defined in Salesforce Classic - which simply makes the

transition even easier!

15 A Guide to Salesforce Lightning SandYXB




The Potential Problems!

Overall, the Lightning Experience has proven to be very popular with users - especially with those who are

completely new to Salesforce. However, it's not quite right for a small percentage of Salesforce users....

New Donut Charts 4 Report Chart _

Editing a Dashboard in Lightning is a one-way street, meaning Sales Report by Customer

you can't then edit it in Classic, and Pie Charts have now been
Sum of Amount Account Name

replaced by Donut Charts. @ Acme ltd. « @

ButtermanSe.. @

Emerson, Lak...

The missing features
Evans Halma... @

If you use Contact Roles on Accounts or Cases for example, these

do not currently work in Lightning. Customisable Forecasting is

also missing and, according to Salesforce, it is unlikely to be included

in the future. Deleted records will still be sent to the Recycling Bin

however you need to switch back to Classic to recover them.

16 A Guide to Salesforce Lightning sandyXE




The Potential Problems!

Missing features & different
appearances

Expense Month

Approval Status €

Date Paid

Status Code @ 2

v Expense Summary

Total Expense For Month 58

One of the biggest challenges will be for

Total Expenses to
Chargeback

Total Reimbursable
Expenses

long-established Salesforce environments,

~w Expense Approval

where there's a good chance you will have

eeeeeeeeee

developed custom Visualforce pages to

TOP TIP: meet specific needs. Although these will

ppppppppppppp

Lightning may be turned on probably still work, they won't look quite right

for all Orgs by October - when you switch over to Lightning. The

Sandyx can help you

traditional Classic styling will be maintained,
transition if this time-frame

scares you. yet positioned in a Lightning page.

Above is an example of a custom-built Visualforce page which we use at Sandyx, however the highlighted

area is not yet fully compatible with Lightning and appear as shown.

1/ A Guide to Salesforce Lightning SandyXE




contact Us

If you have any questions about moving your Salesforce environment to the new Lightning interface

then please get in touch. We can help guide you through the transition.
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