














Word of Mouth 2.0: Modern
Techniques to Amplify Referrals

Many home improvement companies rely on word-of-mouth referrals but leave it to
chance, hoping customers spread the word. What if you could turn this natural
process into a powerful, predictable growth strategy? With the right tactics, you can
amplify referrals like never before—welcome to Word of Mouth 2.0.

Step-by-Step System to
Amplify Your Referrals

Step 1: Build a Referral Program
e Create Clear Incentives: Offer enticing rewards
A (discounts, gift cards) for customers who refer new
i \’ clients.
‘ v e Promote the Program: Actively share the program details
through email, social media, and in-store signage to
ensure every customer knows about it.

Step 2: Deliver Exceptional Service

e Focus on Customer Experience: Train your team to
provide outstanding service that customers will rave
about.

¢ Follow Up: After service completion, reach out to thank
clients and encourage them to refer friends and family.

Step 3: Leverage Social Media

e Encourage Sharing: Prompt satisfied customers to share
their positive experiences on their social channels.

e Create Engaging Content: Design visually appealing
content, such as before-and-after photos or
testimonials, that customers will want to share.
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Step 4: Showcase Customer Feedback

¢ Highlight Positive Reviews: Actively gather reviews on
platforms like Google and Yelp, and showcase them
prominently on your website and social media.

e Share Success Stories: Use compelling customer
testimonials and transformation stories in your
marketing materials to build trust.

Step 5: Create Shareable Resources
e Develop Valuable Tools: Produce useful guides,
checklists, or tips that customers can easily share with
3 others.
— ¢ Make Sharing Easy: Encourage customers to distribute
these resources as a way to help their friends and family
while promoting your services.

Extra Quick Tips

Utilize Video Testimonials
Encourage satisfied customers to
record short video testimonials
sharing their positive experiences.
Share these on social media and
your website for authentic
engagement.

Create a Referral Landing
Page

Design a dedicated landing page
for your referral program that
clearly outlines the benefits and
how to participate. Use eye-
catching visuals and simple calls
to action.

Leverage Email Marketing
Send personalized email
campaigns highlighting your
referral program, including
success stories and the rewards
customers can earn.

Incorporate QR Codes

Use QR codes on printed materials
(business cards, flyers) that lead
directly to your referral program
page, making it easy for
customers to refer others.

Host Contests or Giveaways
Create excitement by hosting a
contest where customers earn
entries for each referral they
make. Offer a desirable prize that
encourages participation.







The Future of Home Improvement
Marketing: Trends to Watch

In the rapidly changing world of home improvement marketing, staying ahead means
leveraging emerging trends to engage customers, build trust, and create memorable
experiences. On this page, you'll discover key trends shaping the future of the industry and
how they can elevate your marketing strategy.

1. Augmented Reality and Virtual Showrooms

The rise of augmented reality (AR) and virtual showrooms can revolutionize the way your customers
experience home improvement projects. By integrating AR, you allow them to see how your products or
services will look in their own space before making a commitment.

2. Video Marketing

Video marketing is more engaging than ever, offering a personal and dynamic way to showcase your
work and connect with potential customers. Video content such as project walk-throughs, customer
testimonials, or DIY tips can boost engagement and build trust.

3. Customer-Centric Content

As customers increasingly rely on reviews and user-generated content to guide their decisions, focusing
on these trust signals is critical. Showcasing customer experiences and success stories not only builds
credibility but encourages others to engage with your brand.




Leveraging Local SEO: Boost Your Home
Improvement Business Visibility

For home improvement businesses, trust and visibility are key. Optimizing y
website, Google My Business (GMB), online directories, and Google Reviews helps you
attract local customers. GMB is your digital storefront, but a strong local SEO strategy
includes a well-optimized website, accurate listings, and positive reviews. In this
section, we’ll cover how to improve your local presence and generate more leads.

How To Rank Higher “. The Power of

In Local Google .‘ Local Directories

Searches
Submit your business to trusted
local directories like Yelp, Yell,

Search engines prioritize local businesses in search results when
users include a location in their query (e.g., “best hardwood flooring in

Bristol”). Proper keyword use increases your chances of appearing at and trade_speciﬁc platforms.
the top of these results Consistent NAP (Name, Address,
Expert Tips: Phone number) data across all
1. Optimize Core Website Pages: listings boosts your credibility
o Include keywords like “Hardwood Flooring in Bath” in: and helps sea rc:h engines rank

Page Titles: Start with your primary keyword. a a
you higher in local results.

Meta Descriptions: Write engaging, keyword-rich

summaries.

Headers (H1, H2, H3): Naturally include keywords.
= Body Content: Mention keywords early in your text.

2. Create Location-Specific Landing Pages:
o Build dedicated pages for each area you serve. How To SaIeS'
o Example: “Hardwood Flooring Services in Bath.” ‘ $YI 0ptimise You r
o Ensure each page has unique content. l .
3 Optimize Images: Google My Business
o Use descriptive filenames (e.g., “hardwood-flooring-bath.jpg”).
o Add Alt Text with location keywords (e.g., “Hardwood flooring 1. Showcase Your Best Work with High-
installation in Bath home”). Quality Photos: Upload fresh, professional
4. Leverage Google My Business (GMB): images of completed projects regularly to

o Include location-specific keywords in your GMB description. highlight your expertise and attract attention.

o Use posts to highlight recent local projects. . .
2. Craft a Clear and Compelling Business

Description: Emphasize your unigue strengths,
include relevant keywords naturally, and end
with a strong call to action.
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Leveraging
3. Make It Easy to Contact You: Ensure your
l on Ii he Reviews contact details are accurate, add direct booking

links, and test them regularly for seamless

For home improvement companies, trust is everything— CUSHOMET HEEEEE:

customers need confidence before inviting someone into their
home. Encourage happy customers to leave detailed reviews on 4. Encourage and Respond to Reviews:
Google, respond thoughtfully to all feedback, and highlight Actively request reviews, respond professionally
standout testimonials across your platforms to build credibility to all feedback, and pin standout testimonials
and stand out from competitors. .

to build trust.












