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Executive Summary 
 

 

 

What’s important for parents? Why do children join Explore Learning?  
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Key findings 

 

 

 
Table 1 Maths and English test results for Explore Learning and comparison group  
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Parents perceptions of efficacy: changes in confidence and attainment 
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Child/Member perceptions of efficacy: changes in confidence and attainment 
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Key dimensions of efficacy 
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Research Methodology  

 

 

 

 

 

 

  


